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| Marriott hotel deals | Holiday hotel deals |

Holiday Travelers Enjoy Special Nightly Rates at Marriott Family Hotels
This holiday season, families and couples can stay for less at participating Marriott brand hotels.

Bethesda, MD - Marriott is giving the gift of hotel deals to families and couples searching for
affordable travel options this holiday season. Starting November 1, 2011, travelers who book a
weekend stay at over 450 participating Courtyard, Fairfield Inn & Suites, SpringHill Suites, Residence
Inn and TownePlace Suites will enjoy a special holiday rate starting at $89 per night. For all terms
and conditions and to book this travel promotion, visit the Marriott hotel deals website and insert
promotional code HL1.

The special holiday rate must be booked between November 1, 2011,
and January 7, 2012, for stays between November 18, 2011, and
January 7, 2012. And the savings doesn’t stop there. In addition to
complimentary high-speed Internet at all participating hotels, Fairfield
Inn & Suites, Residence Inn, SpringHill Suites and TownePlace Suites
also offer a complimentary breakfast each morning.

This hotel deal is the perfect way to celebrate the season. With such a
great value, travelers can stay a little longer to enjoy the important
things - friends, family and spreading holiday cheer. One of the
season’s top hotel deals, holiday savings at Marriott brand Hotels
make getting to family and friends easier than ever.

Whether looking for last minute hotel deals or planning ahead, travelers will be hard pressed to find
a better deal than the holiday savings at these Marriott brand hotels.

About Courtyard by Marriott

Courtyard by Marriott offers a refreshing environment that helps guests stay connected, productive
and balanced. Intuitive services and design accommodate guests’ needs for choice and control. With
more than 900 locations in 35 countries, Courtyard by Marriott hotels participate in the award
winning Marriott Rewards frequent travel program that allows members to earn hotel points or
airline miles for every dollar spent during each stay.

About Fairfield Inn & Suites by Marriott

Fairfield Inn & Suites, a leader in the moderate tier lodging category with over 675 locations, is
designed for today’s traveler who is looking to be productive on the road, whether for business or
leisure. In addition to free hot breakfast and free high-speed internet access, Fairfield Inn & Suites
offers suite rooms that provide separate living, working and sleeping areas.

About Residence Inn by Marriott
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Residence Inn by Marriott is an upscale extended stay brand that helps guests to thrive on long
stays. With lower rates for longer stays, spacious suites with full kitchens that offer the comforts of
the modern home, more than 620 properties in North and Central America and Europe, and
associates who provide intuitive service with a unique touch, Residence Inn is ideally suited for
travelers staying for a week or more.

About SpringHill Suites by Marriott

SpringHill Suites is ideal for business and leisure travelers who look for style and inspiration in their
stay. Featuring suites larger than traditional hotel rooms, SpringHill Suites makes it easy for guests
to spread out and fully enjoy their space. Launched in November 1998, the brand currently has more
than 280 locations in the United States and Canada.

About TownePlace Suites by Marriott

TownePlace Suites is an all-suite extended-stay hotel brand in the moderate price range. Ideal for
travelers who need accommodations for a week or more, Towneplace Suites offer studio, one- and
two-bedroom suites with fully equipped kitchens and separate living/working and sleeping areas.
Launched in 1997, the brand currently has more than 190 locations in the United States.
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